6. TexHo10THja ¥ HHOBaIHje

Cryaujcku nporpaM: MHKemepckd MCHAIMEHT

Bpcra u HuBO cTyauja: JIOKTOpCKe aKkaieMCKe CTyuje

Ha3sus npeamera: TEXHOJIOTUJA 1 MTHOBAIINJE

HacraBuux: Hana /1. llItp6an

Craryc npeamera: n300pHU

Bpoj ECIIB: 15

Yeaos: [locenoBame 3Hama n3 Ympasieama MpojeKTrMa, McrpaxkinBama U pa3Boja, HoBux TexHomormja,
OmnepatuBHOT U CTPATETrHjCKOT MCHAIMEHTA

I_II/IJI: npeamMera: Vno3HaBame CTyJAcHaTa ca Ba)KHOHIhy u 1pouecuma BE3aHUM 3a I/IHOBaIII/Ije nu TpaHC(bep
TGXHOJ'IOI‘I/Ije Yy LIMPOKUM aKaACMCKHUM U NOCJIOBHUM 3ajez[H1/1uaMa

Hcxon mpenmera: Pa3zBoj 3Hama M pa3dymeBama Ipolieca KOMEpLHjallHOT TpaHchepa TEXHOJIOTHja |
yIpaBJjbarba MHOBALMOHMM IpoliecoM. Pa3Boj MHTENEKTyaJHUX, NPO()ECHOHAIHUX M IPCHOCHBUX BELITHHA
BE3aHMX 3a MPOIEC NATCHTUPaha M EKCIUIOATall]jy naTeHaTa Kpo3 yroBope o JHLCHIUPabY

Canpaxaj npeqmera

Teopujcka nacmasa:

[Ipenmer omoryhyje cTyeHTHMa jaCHO pa3yMeBame BaKHOCTH WHOBAIMje y €KCIUIOATAIN]H HOBUX HAYYHHUX U
TEXHONOIIKMX JocTWrHyha ¥ HaunHMMa Ja T1pomec TpaHcdepa TAaKBUX TEXHOJOTHja IOCTaHE
komepijanu3oad. CTaBjbeH je jak (oKyc Ha TpaHcdep TEXHONOTHja O YHMBEP3UTETAa M HCTPAKUBAUKIX
LeHTapa Ka WHAYCTPHUjH Kao u m3Mel)y HHIyCcTpHjcKkuX mapTHepa. buhe pasMoTpeHe MOIUTHYKE U COMOJIONIKE
nebaTte O BaXXHOCTH TpaHc(epa TEXHOJOTHja MPEKO YHUBEP3UTETa. BaKHOCT WHTENCKTyalHE CBOjUHE U
MaTeHTUpamka Kao KJbYYHH EJEMEHT KOMEepIHjajlm3andje Takohe 3ay3uMma 3Ha4dajHO MECTO Y OBOM KypcCy.
Crynentu he OWTH yNo3HaTH ca MOCTYNKOM HMCTpaKUBamka CTpaTerwja TpaHcdepa TEXHOJIOTHja, TOCTYIKOM
NaTeHTUpamwa, Tpaxema nareHata, TPU3 Texuukom

NPUCTYIy NaTeHTUPaby OJl CTPaHEe PAIMYUTHX MHIYCTPHJCKUX CEKTOpa Kao M Ca MPOLECUMa YKJbYYEHUM Y
eKCIIJIoaTalMjy naTeHaTa (YroBopH o JIMLSHIIN, capajimba U Star-up kommnanuja).

Ilpakxmuuna nacmasa:

Jlnteparypa:
IIpenopy4ena:
1. M.A.White, G.D.Bruton, The management of technology and innovations (A strategic approach), TH
Tomson,

Canada, 2007.
2. J.Terninko, Step by Step QFD (Customer driven product design), St Lucie, Press, Boca Raton, Florida, 1997.
3. V. Nanda, Quality Management Systems Handbook for Product Development Companies, CRC Press,

Washington,
D.C., 2005.
4. J.E.Ross, Total Quality Management, St. Lucie Press, Washington D.C., 1999.
ITomohHna:
1. Ynanuwm u3 Mehynapoauux gacormmca.
Bpoj uacoBa axtuBHe HactraBe: | [IpenaBama: CTyIujCKU UCTPAXKUBAYKU P

10 6

MeTtone u3Bohema HacTaBe: KitacuuHa npenaBama, CTyAHje cilydaja, IPaKTHYHO BeXOame, n3paaa
KOJICKTHBHOT ¥ MHAWBUIYATHOT CEMHHAPCKOT paja.

Ouena 3Hama (MakcuMaJHu O6poj moena 100)
o  Cemunapcku parn - 20
e Tlucmenu aeo ucnuTta - 40
e  VYcmenu jgeo ucrnura — 40
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